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SIDEBAR NAV

ENHANCING ACCESS  
TO MEDICINES
Health is one of our most important personal assets, and medicines play an essential role in preserving it. Yet around the world, 
millions lack access to comprehensive health care, including medicines and other treatment tools. Lilly is committed to 
expanding access to medicines, and we work with partners to improve health outcomes for underserved populations. 
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the bold 
italic

PROJECT TYPE 

online newspaper
article design

FORMAT

css & html 

ROLE 

designer, 
i l lustrator

Design of various stories for The Bold Italic, (thebolditalic.

com) an online newspaper about San Francisco life from 

the perspective of the local. Design included visual header 

and story elements. Responsibilities include the styling 

of html and css through the website content management 

system to refl ect approved designs. 
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AN ELEGANT  HOE-DOWN

YOU ARE INVITED TO

Marin Montessori School 
Annual Auction 2012

the 
farmers 
fête

PROJECT TYPE 

event identity 
custom typeface

FORMAT

printed 
materials

ROLE 

designer & 
il lustrator

In-progress identity system and promotional materials for 

The Farmers Fête Auction event that is held to raise money 

for the Marin Montessori School. Final materials will 

include save the date cards, invitations, auction catalogues, 

signage and take-aways. Pattern emphasizes the juxtaposi-

tion of the Farm & Fête theme that embodies “An Elegant 

Hoe-down.” Custom typeface was created to have a sense 

of humor, while remaining elegant and modern. In 

collaboration with Melissa Small

to the
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college avenue 
galleries 

PROJECT TYPE 

temporary 
identity/signage

FORMAT 

vinyls

ROLE 

designer

Design of temporary identity  for California College of 

the Arts’ (CCA) undergraduate student gallery, located in 

Oakland, CA. Design focused on the use of parallel lines to 

emphasize the length of the gallery which spans across 4 

storefronts. Parallel lines brand the gallery, while allowing 

artwork displayed in the windows to be highlighted. 
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Hacienda San José  
del Refugio agave  
fields have been our  
source since 1870 

Herradura, an 
uncompromising  
tequila, naturally 
handcrafted the  
same way since 1870

The Clean Field 
Program protects our 
agave field and recycles 
waste from production

The way we make 
tequila produces 
cleaner byproducts  
and waste water —  
that means less  
energy to treat them

A new treatment system 
cleans wastewater for  
irrigation, commended  
by the Mexico Environ-
mental Minister

Spent agave is composted  
to naturally fertilize  
agave fields and nurseries 

Fermentation process 
created by natural 
airborne yeasts produced 
by the environment

Energy efficient 
wastewater-to-energy 
treatment plant makes 
biogas to power our boiler

Promotional materials are 
printed on demand, saving 
paper and other resources

Jack Daniel’s is called 
Tennessee Sippin’ 
Whiskey because that’s 
how it’s meant to be 
enjoyed — sip by sip

Teamed up with Grammy  
Award-winning Zac Brown 
Band for Responsible 
Drinking Campaign

99% waste-free 
production process

Sawdust from local 
sawmills fire our 
biomass boilers

We protect the 
watershed for our 
famous cave spring 
— the source of our 
iron-free water 

Partner with University 
of Tennessee in a seed 
orchard to protect local 
trees, like sugar maple

Small-scale solar and 
motion-sensitive lighting 
saves energy at facilities

Product environmental 
footprint analysis identified 
how to reduce emissions  
and use of natural resources

Promoting responsible 
drinking and tailgating  
with professional sports 
teams such as Los Angeles 
Angels, Tennessee Titans, 
New England Patriots,  
and Miami Dolphins

National spirits partner 
of BeMyDD, designated 
driver service

Celebrity fashion designer 
Betsey Johnson is a breast cancer 
survivor and spokeswoman  
for Pink Your Drink 

Nearly 
$200,000 
raised  
in 2010  
for Breast 
Cancer 
Network  
of Strength  
and other 
organizations

Chambord’s Pink 
Your Drink campaign 
supports breast 
cancer awareness

We always promote responsible 
consumption — our donations 
don’t depend on how much 
Chambord we sell

Host of 
‘Cocktails  
and Cupcakes’ 
events at 
twenty Betsey 
Johnson 
boutiques, 
raising funds 
for Fashion 
Targets  
Breast Cancer

We raised four times more 
money for breast cancer  
research than we spent on 
marketing Pink Your Drink

Created a gift package that  
is fully recyclable, produced 
with 100% recycled content 
(65% post-consumer waste), 
and saved about 56 tons of 
wood, the equivalent of about 
400 trees and more than 30,000 
pounds of waste

Dedicated responsible  
drinking TV commercials in 
the US, Europe and online 

Southern Comfort: 
A New Orleans 
original, celebrating 
a global community 

Recycling old 
billboards into 
messenger bags  
and tote bags  
for sale online

$250,000 raised for  
Gulf Aid support to the  
fishing community and 
preservation of the wetlands  
in Plaquemine’s Parish

$50,000 donated to the  
National Fallen Firefighters 
Foundation through Southern 
Comfort’s Fiery Pepper brand

Leveraged innovative  
social media marketing  
tools to build brand  
connection and raise funds

responsibility 
in a bottle

Brown-Forman’s highest purpose is to enrich 
the experience of life. We do this by responsibly 
building beverage alcohol brands that thrive 
and endure for generations.

With this brochure, we’re giving you a taste of corporate 
responsibility at Brown-Forman. We’re showing you what 
we’re doing to promote environmental sustainability, how 
our cause marketing campaigns help raise money and 
awareness for important organizations, where our commu-
nity involvement work is targeted, and how we’re promoting 
responsible drinking. Our brands lead many of these efforts, 
but they work closely with the Brown-Forman Corporate 
Responsibility team to ensure we achieve our common goals.

brown-forman
customer
brochure

PROJECT TYPE 

brochure

FORMAT

two books 
bound
together

ROLE 

designer &
illustrator

Two brochures bound together to create a cohesive brand 

piece for Brown-Forman customers. Little brochure was cre-

ated to look like the label of a bottle. Brochure was designed 

to showcase the corporate responsibility efforts of a handful 

of Brown-Forman’s brands including Jack Daniels, Casa 

Herradura, Finlandia, Korbel, Chambord and Southern 

Comfort. Illustrations were created to refl ect elements of 

each brand’s assets. Produced at Celery Design Collaborative. 
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citi foundation 

PROJECT TYPE 

web design

FORMAT 

website

ROLE 

designer

Complete redesign www.citifoundation.com for Citi Foun-

dation, Citibank’s philanthropic wing. Site highlighted the 

six areas of investment that Citi Foundation is focused on. 

Look and feel needed to match Citi’s existing identity and 

brand guidelines. Produced at Celery Design Collaborative. 
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seedling display 
typeface
& process book

PROJECT TYPE 

book design
type design

ROLE 

designer &
illustrator

Custom-designed display typeface created from an explora-

tion of disparate found elements. Final vector typeface 

focused on conveying the essence of 3 chosen words: grow, 

fl ow, whirl. Designed to be used in combination with a 

more refi ned and elegant typeface (such as Bodoni). Process 

book highlighted steps in Seedling’s creation.

seedling display typeface / 10 
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bookscapes:
from a flat 
to a deep 
understanding 

PROJECT TYPE 

book design 
(MFA thesis 
book)

FORMAT 

book

ROLE 

designer,
photographer 
researcher 
writer
art  director

Book designed to document my yearlong thesis process. 

Because this process was heavily rooted in formal study, the 

studies and the insights gained are highlighted. Historical 

and inspirational references are also tied into the narrative 

of the work. All photography and imagery (other than refer-

ence thumbnails) is self-generated. Winner of 2011 ADC 

Cube in book design.

My thesis work investigates ways of pushing the depth of 

the page in book design. This exploration is in response to 

the paradigm shift from physical to digital books. In the 

near future, less physical books will be published and the 

role of the book designer will include the development of 

new strategies to enhance the book — both physical and 

digital. Viewing the page as a stage that extends past the 

normal borders of the x and y axis is one way of enhancing 

the reader’s interaction between page, text and meaning. 

Considering the z axis creates new possibilities for text, im-

age and narrative. 
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screenprinting 

PROJECT TYPE 

screenprinted 
composition

SIZE

various

ROLE 

designer 
& printer

Sscreenprinted 

composition.

My aesthetic tends 

towards the more 

graphic and bold.


